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SIZZLING SOUTH AMERICAN ARCHITECTURE 2 NEW WAVE OFFICES
BY 3RD UNCLE EAST MEETS WEST COAST CONDO INTERIOR DESIGN
SHOWSTOPPERS MORPHOSIS SIGNS ON




At Crush, Jrd Unocle used a vanely of
fransiueenl matarmais 1o gefing [he space,
while allowrng natural Ight fo pass from
one area of the effice to ancther, A sliding

il 1 Pexfiired glass separales he client
fatrmpe frowm the boandroom, The aeed
acrylic wall to fhe left screens views fnto
the adjacent meating avea.
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Wbation economy.

offices of Crush, a design firm that
reates graphics for film, video and
elevision commencials, The designers
nstalled a streamlined assembly of
anslucent sereens, wood frames and
arterned glass into a 465-square-
etre historic warchouse space with
rad columns, industrial windows
and exposed brick.

*We wanted an open space where
bath our technical and creative people
ould meet, mix and exchange ideas,”
gsays Gary Thomas, president of
Crush. “We found that offices thar
lon’t mix and mingle well also don't
rel. We're very happy with the social
and creative look of this offiee.”

The designers responded 1o the
mpany’s desire for a communicative
tmosphere by creaung a large central
pace for emplovees and clients to
gather and socialize. On each side of
he central space are semi-private
flices and criit'mg sutes clad with
partitions made of paterned ghiss and
extured acrylic thar softly break up
light and create an ethereal ammos-
phere. An arced wall along one side of
the office leads the eye to the open
pmeeting area at the vear, which is the
focal poine of the office. A backdrop
of windows reveals a spectacular view
fof the city's waterfront and creates the
M ressIon of endless Spdce.

SAVVY

By John Ota Photos by Peter A. Sellar

“We've tried to convey the real
gualities of the materials in the
design,” says partner Paul Syme.
“The compurter world is full of unreal
virtual images. They're images on the
screen that can disappear immediately.
The integrity of the architectural
materials balances the virtuality of
their work,"

The design for the new media firm
Flux is another progressive statement
by 3rd Uncle. The program called for
the creation of a 280-square-metre
open space that would balanee cor-
porate requirements with the needs
of the creative team. To allow for
expansion and flexibility, the designers
rejected the concept of fixed walls,
apting instead to define the wpen
areas with dropped ceilings, pivoring
doors and partition openings.
Custom-designed work tables help
o arganize the space while giving 2
clean, precise look wo the office.

But even entting-edge offices need
functional spaces such as boardrooms
and receprion areas. Preventing
outsiders from secing what was on the
COMPAany’s COMPULEr SCTEENS Was an
important concern ar Flux. In the
reception area, translucent screens
and eoloured panels shield views of
the computer screens while allowing
glimpses into the office through

edia office’ are quickly becoming synonymous in North American cities. In Toronto, 3rd
ltra-flexible offices to help their clients accommodate the rapid growth and constant change

slotted windows.

“The metaphor for these offices is
the website,” says Tong. “The com-
puter screen has a visual lighmess with
the ability to change and transform. In
traditional offices, the solid wall
evokes inflexibility. These new offices
are about the changing image.”

And while working with basic
materials can stimulate a designer's
crearive juices, one might worry that
bare wood and acrylic sheets com-
promise the client’s corporare image.
But for these firms, lighvweighe,
unconventional materials cmvey the
corporate image. When clients visit
Crush, Thomas's top priority is to
express his company's ability to
deliver a unique and creative product.
The unconventional laak of the
office is an important part of his sell.

For 3rd Uncle, the attraction of
these projects is the novelty and the
opportunities for exploration that
each job offers. “These companies are
unprecedented and they're figuring
things out on the fly,” says Hagsam.
“Alot of their social and technological
issues arc constantly changing. We
have to anticipate their growth and
allow for the transformation of their
space. It's a challenge, but these
projects help keep us fresh.” B
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FLUK MEDIA
{1} RECEPTION
(2] BOARDROOM
{3) STUDID
(4} ODFFICE OF THE PRINCIPAL

{Top) FILR's feception ared is defined By
Iransfucent acrylic pamls (hal SCreen rews
inle the open shidio area. (Centre) A slaffed
window in the bosrdroom allows for visual
contact with the recephonist, (Battom)

A wiew from Fluz's boardnoam through the
open studio 1o the office of the principal,
The dreprped cerling links thé bodndroom fo
e office and doubles as a wire manage
rrwrlf _\p:..'prr.l



CRUSH
(I} RECEPTION {5) MEETING AREA
{2} ONLINE SUITE  [6) STORAGE

{3} CLIENT AREA

(4] BOARDROOM

(Top feft) The sforage area al Crush is
scrpened from the workstations with
riernforcad nylor. (Top rght) A clien! aned
adonns ome of Crogh's onfing suiles le
facilitate coilaboration, (Cendre) The focal
point of the multipurpese meeting anea s
the 5.5-melre-long fable. The boardroam -
with s fransiucent sifiding doors — is waibile
i fhe background, (Bolipm lefl] Crush's
boardroam. (Sattom right) The récaption
aea fealures Eames airport seating and a
cusform-desgnead the colfes fable,
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